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FOREWORD

It is not often that one has the privilege of reading a book written by
‘somebody who has been there’. Neil presents us with that wonderful
opportunity of reading a product that is clearly a labour of love, written
with passion and insight. For me what is heartening is that even though
this book is grounded on a solid theoretical base, it is equally grounded
on real life experience and practice. Many newcomers to the industry will
feel privileged to have a reference that, if used correctly, provides important
insights about the potential pitfalls of not paying attention to some of the
fundamentals of this industry as clearly articulated in Carrier Value.

Neil presents us with an eye-witness account of the developments
that have been taking place in the world of commercial wheels. Having
been an operator himself, he not only bases his insights on academic
theory, but also manages to weave in sound business principles, which
makes this book an enormously rich intellectual product.

Carrier Value speaks to the operator, the business manager and any
person with an interest in logistics. It highlights the importance of
fundamental survival principles in the road freight industry — the
importance of proper costing, vehicle maintenance, driver selection
and overall professional management of the business operation. The
application of sound business principles can only lead to the industry
attaining its rightful place in the context of the South African economy.

This book is written in accessible language, which makes for an
easy read. It also incorporates a lot of personal accounts, which gives
it the warmth and personal feel that you do not find in textbooks.

Sipho G. Khumalo
CEQ of the Road Freight Association of South Africa
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Carrier Value is a reflection of 28 years of experience in the motor carrier industry. b

It is an instructive biography of Neil Wright's career in this industry, but also has /

application in broader logistics functions and a variety of businesses.
The book goes far further than addressing the white business community. poC

It also pays heed to transformation and BEE initiatives. d
The business theories Wright draws on are intended to add clarity to what

business is about, and sharpen awareness of the opportunities for businesses

to sustain good returns and growth. This is what makes this book different:

business stories are interesting, but with the introduction of theory there are

some instructive lessons to be shared.
This is an invaluable book for the logistics industry and reflects on the

broader changes that have occurred in South Africa in the last few decades.

Wright's voice is a positive and clear one that provides inspiration for the future.
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